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Introduction

The document has been developed in Create2Gather project implemented in INTERREG
V-A Romania-Hungary Programme, as part of T1 work package (‘Preparing an integrated
training and development strategy for the employment-friendly growth of Bihor-Hajdu-
Bihar Euroregion in the creative industries sector’).

The work package, T1 is dedicated to data collection and research methods guide, data
collection through research, focus-group meetings, surveys, roundtable meetings and by
consulting official databases and studies and transcription of the collected data in a
database. The selection methodology for the use of the hubs, platform, brand and the
selection methodology for the participation in the entrepreneurial trainings and the
creative industries training will be elaborated in order to be transparent and act without
any discrimination, and to be of support for the implementation of the other work
packages.

Research methods refer to the methods partners use in performing research operations.
These include data gathering methods, statistical techniques and methods for evaluating
the accuracy of the results obtained.

The main goal of the paper is to make a guideline for partners for data collection in
creative industries in Bihor-Hajdu-Bihar Euroregion. The document contains methods
partners use to select the main target groups and stakeholders, e.g. how to reach
companies in creative industries, how to contact them to elaborate surveys and
interviews. Based on the methods partners will select participants who will be involved
into the users of the hub and trainings, and in general as stakeholders. This research
methods guide will help in specifying tools/machines will be procured during the project
by selecting the appropriate companies working in the field of creative industries.
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1 Methodological approach

The methods guide gives answer for problems.
1. How partners can reach the main target groups, i.e. companies working in creative
industries in their own region?
2. What kind of data does the project need, both in terms of qualitative and
quantitative perspectives?

1.1 Main target groups

The first step is to identify the target groups. The project addresses in the first place
entrepreneurs working in creative industries. Create2Gather would like to help them to
be on the market for a long period. In order to find these companies or gain information
from other stakeholders we need to name what creative industries will be included into
the project.

The project basically addresses the ‘General public’, and it further specifies:
The target group is very broad as it might include SME's or other legal entities that will
operate in the co-working hubs, or will take part in the entrepreneurial trainings. The
target group is divided approximately in the following way:
= 120 people from the TG who participate in the entrepreneurial trainings
= 60 people from the TG who participate in the creative industries labour force
trainings
= 160 people from the TG who will join the network of the two Creative industries
hub
= 60 people, owners of SME and other legal entities who will join the BHB cross
border platform.

It means 400 companies will be involved at project level during the implementation.
Second chapter details the channels, tools for reaching the target groups.

Definition

The creative industries sector is also referred to as the ‘creative and cultural industries’
or the ‘creative and digital industries’ or the ‘creative industry’ within the ‘creative
economy’. Most recently they have been called the ‘Orange Economy‘ (La Economia
Naranja) in Latin America and the Caribbean.

Broadly speaking, the term ‘creative industries’ refers to a range of economic activities

that are concerned with the generation and commercialisation of creativity, ideas,
knowledge and information.

Partnership for a better future www.interreg-rohu.eu
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The ‘creative industries’ in a nutshell:

The term ‘creative industries’ describes businesses with creativity at their heart - for
example design, music, publishing, architecture, film and video, crafts, visual arts, fashion,
TV and radio, advertising, literature, computer games and the performing arts.

The creative industries definition from the UK Government's Department for Culture,
Media and Sport (DCMS) is: ‘Those industries which have their origin in individual
creativity, skill and talent and which have a potential for wealth and job creation through
the generation and exploitation of intellectual property.’

There are thirteen sub-sectors under the term ‘creative industries’ and these are:
advertising; architecture; the art and antiques market; crafts; design; designer fashion;
film and video; interactive leisure software; music; the performing arts; publishing;
software and computer games; and television and radio.

The term ‘cultural industries’ is also used by some agencies, though this term relates to a
more specific range of industries and can be regarded as a subset of the creative
industries. The cultural industries are defined by UNESCO as ‘industries that combine the
creation, production and commercialisation of contents which are intangible and cultural
in nature; these contents are typically protected by copyright and they can take the form
of a good or a service.’

According to Wikipedia, a Creative Economy is based on people’s use of their creative
imagination to increase an idea’s value. John Howkins developed the concept in 2001 to
describe economic systems where value is based on novel imaginative qualities rather
than the traditional resources of land, labour and capital. Compared to creative industries,
which are limited to specific sectors, the term is used to describe creativity throughout a
whole economy. Some observers take the view that creativity is the defining characteristic
of developed 21st century economies, just as manufacturing typified 19th and early 20th
centuries.

1.2 Type of data

In the project both qualitative and quantitative data are collected from entrepreneurs of
creative sectors.

Quantitative data: At project level at least 400 entrepreneurs will be involved, no matter
these are start-ups, undertakings of the future or companies who have been working for
(many) years wanting to extend their activities.

Both partners will measure how many different companies will be involved, how many
years they have been working and what are their needs in terms of tools, machines.
Partners can classify them by number of employees, scope of activities, income etc.

Partnership for a better future www.interreg-rohu.eu
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Qualitative data: Not only quantitative data will be collected, but qualitative data as well,
mostly via interviews. These qualitative data help to partners to fine-tune the necessary
equipment, tools and machines will be procured. Further qualitative data for assessment
will be the needs of involved entrepreneurs, like demanded opening hours of the hub,
necessary tools, machines, equipment, necessary assistance from the project etc.

2 Methods to reach target groups

After the main target groups are identified the methods to reach them can be defined.

Taking into account that a broad group was identified, the methods how we reach them is
also broad.

» Identification of undertakings with a specific code:
In both partners’ counties undertakings working in creative industry can be identified
with a specific code (in Hungary it is TEAOR code), therefore partners can select the
appropriate companies, not only the main activities of them, but the place of registration.

= Databases:

There are several open databases where partners can search companies for data
collection. In Hungary Central Statistical Office collects many data about companies which
can be available free of charge. Another possibility is database of start-ups, which is one
of the main target group of the project. Chambers of Commerce and Industry is another
source of data. Cooperation with them can help to reach the companies, even if the data is
not publicly available, partners can ask them to send a questionnaire directly to the
companies.

There is a possibility to buy data base for the project implementation phase. Both partners
will select their own databases which are the most appropriate for the project point of
view.

* Local creative communities:
Local creative communities can help in identifying undertakings, and they can be the
source of qualitative data via interviews. They can be found in Facebook, LinkedIn,
Twitter and on blogs.

= Local/regional education centres:
Graduated people who wants to run a business, or who has been already started a
company can be the source of qualitative and quantitative data. In order to receive
information about them partners need to contact local/regional vocational education
centres.
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= Academia/universities:
In both partners’ towns (or nearby) university operates. It is worth to review departments
to find creative initiatives, ideas. They can provide qualitative data for partners.

2.1 Evaluation of results

The number of undertakings, companies, and other relevant organizations will be the
most important indicators to evaluate the success of the research. The minimum number
is 400 at project level, therefore ideally 200 contacts are necessary to collect by each
partner. Further important condition that they can be available for data collection, they
can be the future users of the hub, and they will participate on trainings. Therefore, it is
advisable to collect more than 200 companies by each partner.

3 Methods of data collection

After all the necessary companies and other organizations are collected, partners use
different methods to collect data.

= Analysing of databases - Databases will be analysed by the number of companies
of different sectors, number of employees, operation time, income. Based on
collected data a database will be compiled for the project, which can be used during
the project, if partners need new contacts etc. The output will be a database.
= Interviews - One of the most important methods is interviews. Through
interviews partners directly gain information about the target groups’ real needs.
Few questions, as an example:
- Would you work in a creative public space? If yes, would you participate in
planning?
- What kind of tools would you need to develop your scope of activities?
- What kind of IT tools would you use for your work? (e.g. 3D printer, plotter
etc.)
- What would be the ideal working time in the creative public space?
- To what extent is important to work alone (e.g. do you need assistance, open
space vs. private office etc.)
- Howdoes your client communication look like? (e.g. Where do you meet your
client? How frequent do you meet your client? etc.)
- What is your demand in storing documents, tools etc.?
Interview can be achieved online and face-to face. Questions of interviews can be different
concerning type of undertakings.
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= Online survey - INNOVA prepares an online survey via Google Forms. A link of
the online survey will be sent to target groups through email, hence the answers
can be analysed immediately and different kind of charts can be made. The online
survey will be contains two types of questions; closed and open-ended. The goal of
the survey is to find out what kind of creative activities should be supported in the
hub, and what is the demand of these companies concerning tools, support etc.,
and partners can receive information about them, like operation time, activities,
creative feature is the main activity of the company or only and additional one, etc.
The survey is suitable for individuals, self-employed companies, SMEs and big
companies as well. (the online survey can be found in the attachments)

= Focus-group meetings - Focus group is a marketing tool that partners can use to
find out how members of the target groups perceive a creative hub and how the
hub can be improved. In the project during the focus group meeting both partners
will organize focus group meetings and ask questions about the hub, and the
participants will tell their opinion in a free-form style. (script of focus group
meeting can be found in the attachment)

= Roundtable meetings - Roundtable meeting is an additional tool which can be
used by partners to find out deeper information about creative industries,
collecting target groups, as well as, it is suitable for share information about the
demand of these companies concerning the structure of the hub. Roundtable
discussion is also a right tool to discuss the strategy.

3.1 Evaluation of results

Based on the database and the results of the online surveys partners can define the real
needs of undertakings and can define the list of tools will be procured. Other important
information will be the required opening hours of the hubs.

As aresult of the research a database will be compiled by both partners which will contain
the list of the companies working in the field of creative industries (name, operation time,
income, main and additional activities, their goals and demands).

A report will be outlined which will summarize the research results, and also a power
point presentation based on the report to make more visible the results. It will contain
charts, statistical analysis among others.
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Annexes

Questionnaire (Hungarian)

InnoTér Debrecenben

Kedves Kito1td!
K6szonjiik, hogy segitséget nyujtasz szamunkra a kérddéiv kitoltésével!

Mi lesz az az InnoTér? Egy olyan innovativ, kreativ k6z6sségi alkotdétér, ugynevezett
"maker space" vagy ‘“"fablab", amely szamos teriileten - eszko6zokben,
infrastruktiraban, tudasban - segitséget nyudjthat a kreativ iparagakban dolgozd,
alkoté, vagy valamilyen otlettel, vallalkozdssa fejlesztheté hobbival rendelkezd
embereknek.

Az INNOVA Eszak-Alféld Nonprofit Kft. a ROHU Interreg Romdnia-Magyarorszag
program Kkeretében tamogatast nyert egy ilyen kreativ alkotétér létrehozasara. A
projekt, mely a Create2Gather cimet viseli, a kreativ iparagak tamogatasat, a helyi
kozosségek és  vallalkozasok  kreativ  tevékenységének segitését és a
munkahelyteremtést célozza.

A modern, kreativ kozosségi alkotéterek 1ényege, hogy k6zosen hasznalhaté terekkel,
korszerli eszkozokkel, nagy beruhazast igénylé infrastruktaraval és a
tevékenységekhez sziikséges Kképzésekkel, mentoralassal segiti Uj termékek,
szolgaltatasok, vallalkozasok létrehozasat. Az InnoTér kialakitasahoz szeretnénk
megkérdezni Titeket, azokat, akik a varosban illetve a régiéban kreativ, alkotd
tevékenyseéget folytattok, hogy mit gondoltok errdl a lehet6ségrol, milyen elvarasaitok
lennének, Ti hogyan alakitanatok ki egy ilyen maker space-t.

* Required

1. Kérjiik, add meg a neved (vezetéknév + keresztnév)! *

2. Kérjiik, add meg az e-mail cimed, hogy az InnoTér kapcsan fel tudjuk veled
venni a kapcsolatot! *

3. Ha rendelkezel honlappal, add meg az elérhetdségét!

Partnership for a better future www.interreg-rohu.eu
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4. Milyen kreativ tevékenységgel, tevékenységekkel foglalkozol? *

5. Ha ismered, add meg a tevékenységed TEAOR szamat!

6. Ha rendelkezel sajat branddel vagy markaval, kériink, add meg a nevét!

7. A Kreativ tevékenységed végzéséhez rendelkezel-e bejegyzett vallalkozassal? *
- nincs vallalkozasom

- egyéni vallalkozéként miikodom

- kevesebb, mint 3 éve mi(ikods tarsas vallalkozdsom van

- tobb, mint 3 éve mlikodo tarsas vallalkozasom van

- vallalkozas alkalmazottjaként, munkaviszony keretében végzem a
tevékenységet

- Other:

8. Az alabbiak koziil mely allitas igaz rad a leginkabb jelenleg? *
- A kreativ tevékenységem a {6 bevételi forrasom

- akreativ tevékenységem kiegészit§ bevételt biztosit a szamomra
- akreativ tevékenységem jelenleg csupan hobbi

Az InnoTér felszereltségére vonatkozo kérdések

9 Ahogy az elején irtuk, az InnoTér infrastrukturat, eszkézoket, helyszint és
segitséget biztosit a kreativ alkot6 tevékenység végzéséhez és fejlesztéséhez. Ha

lehetdséged nyilna ra, igénybe vennéd-e az InnoTeret? *
- igen, mindenképp
- talan, szolgaltatas fiiggd
- Other:

10. Mit gondolsz, miben lehetne leginkabb a segitségedre az InnoTér? (azokat a

valaszokat jelold meg, amelyeket a leginkabb fontosnak gondolsz) *
- szivesen végezném ott akar a mindennapos kreativ tevékenységemet is

Partnership for a better future www.interreg-rohu.eu
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- egy-egy Uj termék- vagy szolgaltatasotlet megvaldsitasahoz, kifejlesztéséhez
venném igénybe

- kifejezetten egy prototipus fejlesztéséhez, elkészitéséhez venném igénybe

- piacra vihetd (azaz mar nagyobb példanyszamban el6allitandd) termék vagy
rendszeres szolgaltatas el6allitdsdhoz venném igénybe

- avallalkozas fejlesztését el6segitd képzéseken és workshopokon vennék részt

- networkingre és kapcsolatépitésre hasznalnadm

- Other:

11. Mely idészakban végzed a fent megjelolt kreativ tevékenységet? Azt a valaszt
jelold meg, amely leginkabb jellemz6 a kreativ tevékenység folytatasara. *

- ez af6 bevételi forrasom, ezért napkozben

- f64llas vagy iskola mellett rendszeresen, f6ként délutanonként vagy hétvégén

- alkalmanként, rendszertelentil

- Other:

12. Hogyan értékesited termékeidet, szolgaltatasaidat? (tobb valasz is
megjelolhetd) *
- nincs termékem/szolgaltatdsom, a magam szorakoztatasara végzek Kkreativ
tevékenységet
- nincs termékem/szolgaltatasom, inkabb "otletgazda" vagyok
- személyes ismeretségen, ajanlason alapul6 direkt értékesitést végzek
- lzlethelyiségb6l (vagy nyilvanosan meghirdetett médon az otthonombodl)
értékesitek
- vasarokon, rendezvényeken, kitelepiiléseken értékesitek
- honlapon keresztiil veszik fel velem a kapcsolatot a vevim
- kozosségi média csatornakon keresztiil értékesitek
- sajat webshoppal rendelkezem
- online vasartaren értékesitek (pl. Meska)
- Other:

13. Tevékenységed soran jellemzéen hol torténik az iigyfelekkel, partnerekkel
valé talalkozas? (tobb valasz is megjelolhet6) *

- nincsenek a kreativ tevékenységhez kapcsolddéan ligyfeleim, partnereim

- az ugyfél, partner székhelyén

- asajat székhelyemen vagy lakéhelyemen

- semleges, harmadik helyen (pl. kdvézdékban, nyilvanos tereken, alkalomszeriien

bérelt targyalokban)
- online tartom a kapcsolatot az ligyfelekkel
- Other:
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14. Egy hét alatt atlagosan kb. hany iigyféllel, partnerrel talalkozol személyesen? *
- nem talalkozom tigyfelekkel

- esetileg talalkozom tigyféllel

- 1-3 tgyféllel talalkozom hetente
- 4-6 ugyféllel talalkozom hetente

- 6-10 tgyféllel talalkozom hetente
- 10+ tigyféllel talalkozom hetente

15. Mennyire fontos szamodra az 6nallg, privat tér a tevékenységedhez? *
- szeretek masokkal egy légtérben, k6z6sségi térben dolgozni

- jobban preferdlom az 6nall6, szeparalt teret

16. Ha lehet6séged lenne az alabbi szolgaltatasok hasznalatara egy Kreativ
kozosségi tér Kkeretei kozott, melyiket vennéd igénybe? (tobb valasz is
megjelolhetd) *

- szivesen hasznalnék irodahelyiséget

- szivesen haszndlnék targyalot, megbeszélésekre alkalmas teret

- szivesen hasznalnék raktarhelyiséget, tarolot

- szivesen hasznalnék oktatd- vagy el6adotermet

- Other:

17. Ha lenne ra lehetdséged, igénybe vennéd-e az alabb felsorolt eszkézoket,
szolgaltatasokat az alkotdotérben a kreativ tevékenységed végzése soran? (tobb
valasz is megjelolhetd) *

- irodai munkaallomas (asztal, szék)

- irodai gépek (nyomtato, fénymasolo, spiralozo)

- tervezlasztal

- taroloeszkozok (szekrény, polc)

- szélessavu internet-hozzaférés

- nagy formatumu, vagy specialis tudasu 2D nyomtaté

- 3D nyomtaté

- kézi barkacseszkozok

- kiilonleges, nagy formatumu szerszamgépek

- famegmunkal6 gépek

- fémmegmunkalo gépek

- forraszto6 eszkozok

- hegeszt6 eszk6zok

- hangrogzitd eszkozpark (stadié-berendezés)

- képrogzitd eszkozpark (stuadié-berendezés)

- kemence (pl. keramiazashoz)

- textilfeldolgozas eszkozei
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specialis, nehezen elérhetd szoftverek
Other:

18. A kreativ tevékenységed végzése soran mennyi alapanyagra van sziikséged? *

nincs sziikségem alapanyagra

elhanyagolhat6 mennyiségii alapanyagra van sziikségem, aminek elhelyezésére
egy kisebb tarol6 szekrény elegendd

jelentds mennyiségii alapanyagra van sziikségem, ami kiilon tarol6 helyiséget
igényel

Other:

19. A kreativ tevékenységed végzése soran mennyi hulladék keletkezik? *

Az

nem keletkezik hulladék
atlagos haztartasi mennyiség keletkezik

atlagosnal nagyobb mennyiségii vagy veszélyes hulladék is keletkezik
Other:

InnoTér altal Kkinalt szakértéi segitségre, Kképzésekre,

workshopokra, vonatkozo kérdések

Szakértdi segitség: adott projekthez egyedileg igénybe vett szakért6i tamogatas
Képzések, workshopok: szakmai események, ahol masokkal egyiitt, csoportosan
szerezhetsz 0j ismereteket.

20. Ha szakértore volna sziikséged kreativ tevékenységedhez, mely teriileteken

igényelnéd a szakértoi segitséget? *

21.

a kreativ tevékenységhez kapcsol6dd szakmai mentoralas, fejlesztés
piaci ismeretekkel kapcsolatos szakértelem

marketing, PR és kommunikacié tanacsadas

miiszaki, technikai szakértelem

uzleti, pénziigyi tanacsadas

IT (informaciétechnoldgiai) tanacsadas

finanszirozas, t6kebevonas

Other:

Milyen képzések, workshopok segitenék a legjobban a Kkreativ

tevékenységeden alapul6 vallalkozas fejlédését (az el6zé kérdésben szerepld

lehetdségeket is figyelembe veheted a valaszadas soran)? *
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Végiil kivancsiak vagyunk visszajelzésedre, benyomasaidra!

22. Ha van barmilyen megjegyzésed, észrevételed, étleted, ajanlasod, kérdésed az
InnoTeérrel kapcsolatban, oszd meg veliink!
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Questionnaire (Romanian)

A
Makerspace in Oradea
Dragi Respondenti!
Va multumim pentru ajutor acordat prin completarea chestionarului!

Ce va fi Makerspace-ul din Oradea? Un spatiu comunitar creativ inovativ, numit
»~makerspace”, care va oferi diverse unelte - echipamente, infrastructura, know-how -
atat profesionistilor din industriile creative, cat si celor care vor sa-si dezvolte hobby-
urile intr-o afacere.

Asociatia pentru Promovarea Afacerilor din Romania a castigat finantare in cadrul
programului ROHU Interreg Romania-Ungaria pentru a crea un astfel de spatiu creativ.
Proiectul, numit Create2Gather, isi propune sa sprijine industriile creative, activitatea
creativa a comunitatilor locale si a intreprinderilor cat si sa creeze locuri noi de munca.

Esenta spatiilor creative moderne de tip coworking consta in faptul ca ajuta la crearea
de noi produse, servicii si afaceri in spatii comune cu ajutorul unor echipamente
moderne si infrastructura, precum si traininguri si mentoring continuu necesare
pentru activitati. Pentru a crea Makerspace-ul din Oradea, am dori sa va adresam cateva
intrebadri pentru a afla parerea voastra privind o astfel de oportunitate, despre
asteptarile voastre - cum ati crea un astfel de spatiu pentru producatori.

* Required

1. Va rugam sa va introduceti numele (nume + prenume)! *

2. Va rugam sa va introduceti adresa de e-mail pentru a afla mai multe detalii
despre Makerspace-ul din Oradea!*

3. Cu ce tip de activitate creativa te ocupi? (de ex. arhitectura, graphic design,
design vestimentar, etc.) *

4. Daca aveti propria marca sau brand, va rugam sa introduceti denumirea.
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5. Daca aveti un site web, introduceti informatiile de contact!

6. Daca detineti aceasta informatie, completati codul CAEN al activitatii dvs.!

7. Aveti o firma inregistrata pentru a va desfasura activitatea de creatie? *

- Nu am o afacere

- Lucrez ca P.F.A,, LI

- Sunt asociat la o firma ani (de ex. intr-un S.R.L.)

- Sunt angajat al unei companii, desfasor activitatea in cadrul unui contract de munca
- Altele:

8. Care dintre urmatoarele afirmatii se potriveste cel mai bine pentru situatia ta?
- Activitatea mea creativa este principala mea sursa de venit

- Activitatea mea creativa Imi ofera un venit suplimentar

- Activitatea mea creativa este in prezent doar un hobby

intrebari referitoare la echiparea Makerspace-ului din Oradea

9. Dupa cum am mentionat la inceput, Makerspace-ul din Oradea va oferi
infrastructura, echipamente, atelier lemn, atelier metal, atelier croitorie, studio
foto-video, printing station, vopsitorie, sala de meeting si asistenta pentru
desfasurarea si dezvoltarea activitatii creative. Daca ai avea ocazia, te-ai folosi de
facilitatile oferite de Makerspace-ul din Oradea? *

- Da, categoric

- Poate, depinde de serviciile oferite

- Altele:

10. Cum crezi ca Makerspace-ul din Oradea te poate ajuta cel mai mult?
(marcheaza raspunsurile pe care le consideri cele mai importante) *

- As dori sa-mi desfasor din makerspace activitatile creative zilnice

- L-as folosi pentru a implementa si dezvolta o noua idee de produs sau serviciu

- L-as folosi special pentru dezvoltarea si producerea unui prototip

- L-as folosi pentru a produce un produs sau un serviciu care poate fi deja introdus pe

piata (pentru a fi deja produs in mai multe exemplare)
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- sd particip la traininguri si ateliere pentru promovarea si dezvoltarea afacerilor
- L-as folosi pentru networking
- Altele:

11. in ce perioadi a zilei iti desfisori activitatea creativi indicati mai sus?
Marcheaza raspunsul care este cel mai caracteristic situatiei . *

- intre orele 9.00-17.00

- mai mult dupa masa, cateva ore pe zi

- ocazional, neregulat

- Altele:

12. Cum iti vinzi produsele sau serviciile? (sunt posibile raspunsuri multiple) *
- Fac vanzari directe prin cunostinte si recomandari personale

- Vand intr-un spatiu comercial

- Vand din propria casa in mod anuntat public

- Vand la targuri, evenimente

- Clientii mei ma contacteaza printr-un site web

- Vand prin canale de socializare

- Am propriul meu magazin web

- Vand printr-un un magazin online (de exemplu, Etsy, Breslo)

- Nu am un produs / serviciu, fac activitati creative pentru a ma distra
- Nu am un produs / serviciu, sunt mai mult un ,generator de idei”

- Altele:

13. Unde te intalnesti de obicei cu clientii si partenerii in timpul activitatii tale?
(sunt posibile raspunsuri multiple) *

- la sediul clientului, partener

- lalocul de domiciliu sau de resedinta

- neutru, intr-un loc tert (de exemplu, in cafenele, spatii publice, sali de intalnire
inchiriate ocazional)

- Tin legatura cu clientii online

- Nu am clienti sau parteneri legati de activitatea creativa

- Altele:

14. In medie, aprox. cati clienti si parteneri intilnesti in persoana? *
- Ma intalnesc ocazional cu un client

- Ma intalnesc cu 1-5 clienti pe saptamana

- Ma intalnesc 6-10 clienti pe saptamana

- Ma intalnesc 10+ clienti pe saptamana

- Nu ma Intalnesc cu clientii mei
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15. Cat de important este spatiul independent si privat pentru activitatile tale? *
- Tmi place s3 lucrez cu altii intr-un spatiu comun, intr-un spatiu coworking
- Prefer spatiul independent, separat

16. Daca ai avea ocazia sa folosesti urmatoarele servicii intr-un spatiu comunitar
creativ, pe care le-ai folosi? (sunt posibile raspunsuri multiple) *

- As dori sa folosesc spatiul pentru birouri

- As dori sa folosesc o sala de sedinte, un spatiu potrivit pentru intalniri

- As dori sa folosesc un spatiu de depozitare

- As dori sa folosesc o sala de traininguri

- Altele:

17. Daca ai avea ocazia, ai folosi echipamentele si serviciile enumerate mai jos in
spatiul creativ in timpul activitatii tale creative? (sunt posibile raspunsuri
multiple) *

- birou tip workstation (masa, scaun)

- echipamente de birou (imprimanta, fotocopiator, spirala)

- planseta de desen

- dispozitive de depozitare (dulap, raft)

- acces la internet

- imprimanta 2D de format mare sau specializata

- imprimanta 3D

- echipamente manuale de bricolaj

- masini-unelte speciale de format mare

- masini pentru prelucrarea lemnului

- masini pentru prelucrarea metalelor

- scule de lipit

- scule de sudura

- echipamente de inregistrare a sunetului (echipamente de studio)

- echipamente de captare a imaginilor (echipamente de studio)

- echipamente de prelucrare a materialelor textile

- Altele:

18. De cata materie prima ai nevoie pentru a-ti desfasura activitatea creativa? *

- Nu am nevoie de materii prime

- Am nevoie de o cantitate nesemnificativa de materie prima, pentru care este suficient
un dulap de depozitare mai mic

- Am nevoie de o cantitate semnificativa de materii prime, ceea ce necesita o incapere
de depozitare separata

- Altele:

19. Cat de multe deseuri sunt generate in timpul activitatii tale creative? *
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- nu se genereaza deseuri

- este generata o cantitate medie

- sunt generate deseuri in cantitati mai mare sau sunt generate deseuri periculoase
- Altele:

intrebiri despre serviciile de consultant, traininguri, ateliere oferite
si organizate in Makerspace-ul din Oradea

Consultanta de specialitate: asistenta de specialitate folosita pentru un proiect dat
Traininguri, ateliere: evenimente profesionale, unde puteti dobandi cunostinte noi
impreuna cu altii.

20. Daca ai avea nevoie de un expert pentru activitatea ta creativa, in ce domenii te-
ar ajuta acesta? *

- mentorat si dezvoltare profesionala legate de activitati creative

- expertiza in domeniul cunoasterii pietei

- consultanta in marketing, PR si comunicare

- expertiza tehnica

- consultanta 1n afaceri, financiara

- Consultanta IT (tehnologia informatiei)

- finantarea, cresterea capitalului

- Altele:

21. Ce traininguri si ateliere ar ajuta cel mai bine dezvoltarea unei afaceri bazate
pe activitatea ta creativa (poti lua in considerare si optiunile mentionate in
intrebarea anterioara)? *

In cele din urma, suntem curiosi despre feedback-ul si impresiile tale!

22. Daca aveti comentarii, observatii, idei, recomandari, intrebari despre
Makerspace-ul din Oradea, anuntati-ne!
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